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Abstract:
1- Introduction:

The value creation process is a complex, accurate and
Important process for marketers, especially when introducing a
new product or service.

This study aims to study the impact of value creation on
behavioral intentions and the role of both the brand image and trust,
as the brand image and the process of building trust for the customer
are among the important things that achieve the goals of the
organizations, which is one of their most important interests is to
maintain a relationship with the customer and win new customers
2- Study problem:

It became clear from the review of previous studies that there
are shortage in these studies in general and in Egypt in particular
with regard to the issue of value creation and its relationship to
behavioral intentions, at the level of companies in different
fields, in addition to that there are not enough studies that
provide a theoretical or practical model for the relationship
between customer value creation and behavioral intentions And
the role of both brand image and trust in this effect

The main question is "The role of brand image and trust in
mediating the relationship between value creation and customer
behavioral intentions"
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3- Study questions:

The main question: Is there an effect of the brand image on
the relationship between customer value creation and the
behavioral intentions in the presence of trust?

The first question: Is there a statistically significant positive
relationship on the relationship between functional value and the
customer's behavioral intentions through the brand image?

The second question: Is there a positive relationship with
statistical significance on the relationship between the hedonic value
and the customer behavioral intentions through the brand image?

The third question: Is there a statistically significant positive
relationship on the relationship between the symbolic value and
the behavioral intentions of through the brand image?

The fourth question: Is there a positive relationship with
statistical significance on the relationship between the cost and
the behavioral intentions through the brand image?

4- Research design and methodology:

1- Research design

This study is descriptive research that uses the survey for the
purpose to describe the characteristics of a population, the
process is to determine the answer to the questions of who, what,
where, how and when.

The end result is a realistic, accurate and useful systematic
description of the statistical calculations. (Sekaran, 2003).
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2- Samples plan:

The sample is defined as a subset of the population from which
the researcher can draw conclusions about the population
(Sekaran, 2003). The sampling plan defines the methods and
procedures for taking targeted samples.

(Davis, 2005) proposed a seven-step sampling process to avoid
sampling errors and to ensure statistical and sample efficiency.

3- Study population:

The target community is the people who buy or use luxury
products or services in Egypt.

There were five-star hotels and luxury cars or cosmetics.

The study focuses on a specific segment of what they buy to
measure the customer's value creation and behavioral intentions,
the researcher decided to limit the scope of the research to three
products

- High-priced cars represented in Mercedes, BMW and Audi

- Five-star hotels represented by Four Seasons, Movenpick and
Radisson Blue

- Skin care products represented by La Roche-Posay, Bio
derma and Nuxe

The selection of this sample is justified by the following:

1- These products or services provided by hotels are the most
common and famous.

2- The field of work of the researcher in car marketing.
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4- Sample size:

Sample size is an important consideration. Sekaran (2003)
mentioned two determinants of sample size: accuracy and
confidence. Accuracy is a function of the extent of variance in
the sampling distribution of the sample mean and confidence is
the factor of certainty that estimates made by the researcher will
be true of the population. In business research, a confidence level
of 95% is acceptable. Yamane (1967) provides a simplified
formula for calculating sample size. A 95% confidence level is
assumed and P = 0.5

n =N/ [(1+N) e?]

n is sample

N is population

e2 is probability of error

5- Data collection mechanism:

The tool used in this research is the electronic questionnaire by
sending the link to the buyers.

the justification for use and design of the questionnaire,
element formatting, and visual appearance.

Modification and ethics involved in survey processes are
discussed below.

The cover letter precedes of the questionnaire package with
information about the purpose of the survey, the request for
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assistance, and an assurance of confidentiality. For this research, four
sections were included in the questionnaire.

The period to collect data is 6 months, from 12/2021 to 05/2022.
6- Results

- This study found that there is a direct effect between value
creation represented by three specific elements in functional,
experience and cost value on customer behavioral intentions.

- Also, the symbolic value that refers to self-satisfaction and
reflection of personality haven’t any effect on the behavioral
intentions of the customer, but it has been noted that most buyers
of luxury products or services tend to luxury products to express
social status.

- The brand image is an influential and important factor that
mediates the relationship between the determinants of value
creation and the behavioral intentions of the customer.

- the trust is not a strongly influencing factor, and that it is a
factor that affects the relationship after going to the purchase
process.

- The cost factor may be influential and a key player in the
relationship if it exceeds certain levels that are considered limits
for the customer.

- Social status is a very important and influential factor in the
case of luxury products.
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- Finally, experience and repetition of the process is an
important factor that determines whether the customer will return
the purchase or not.

Key words: Customer value creation, customer behavioral
intentions, Brand image, Trust.
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